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WHAT  MAKES 
A  HULT  STUDENT

We are spirited citizens of the world, and inside each 
and every one of us is an unwavering desire to learn, 
explore, and discover how we can make an impact; 
not just in the business world, but the world we all live in. 
Through determination, courage, and our innate ability 
to connect with others, we will push the boundaries 
of what the past has told us was possible. We will not wait 
for the future to come to us, but carve, craft, and create 
it ourselves. It’s in our DNA, it’s what Hult students do.

Lorem ipsum dolor sit amet, 
consectetur adipisicing elit, sed do 
eiusmod tempor incididunt ut labore 
et dolore magna aliqua. 

International Exchange 
Opportunities
—The Economist (2014)

#1

Employer Satisfaction
—Bloomberg Businessweek (2014)

Best Business School  
in North America
—The Economist (2014)

Best International  
Business School
—Bloomberg Businessweek (2014)

Best Business School  
in the World
—The Economist (2014)

#1

10th

32nd

21st

55th

Most Innovative MBA 
—Association of MBAs (2014)
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1964 Arthur D. Little Inc., the world’s 
oldest management consulting 
firm, establishes the Management 
Education Institute, developing an 
innovative, accelerated one-year 
Master degree program to train 
business leaders.

1976 The business school is officially 
accredited by the New England 
Association of Schools and Colleges 
(NEASC), the regional accrediting 
body for all academic institutions in the 
northeastern U.S.

1998 Forbes identifies the school’s 
Action Learning curriculum as “highly 
distinctive,” ranking it in the top five 
MBA programs in the U.S.

2002 The Economist ranks the school  
third-best business school in 
Massachusetts, after Harvard 
Business School and the 
Massachusetts Institute  
of Technology (MIT).

2003 The school is renamed Hult 
International Business School, 
honoring benefactor Bertil Hult’s 
personal vision and commitment to 
educating global business leaders.

2005 Hult’s one-year MBA program 
earns the accreditation of the 
Association of MBAs (AMBA),  
making Hult the first business  
school in the U.S. to be recognized 
by this prestigious international 
accrediting body.

2008 Hult welcomes its first class 
of students to the MBA program in 
Dubai. Hult is the first U.S. academic 
institution to be licensed in the U.A.E.

2009 The Financial Times adds Hult 
International Business School to its 
prestigious Top 100 Global MBA 
ranking. Hult’s London campus 
welcomes undergraduates and 
graduates. Hult launches a  
one-year Master degree in 
International Business.

 

2010 Hult is ranked #1 in International 
Experience by the Financial Times. 
Hult adds a one-year Master degree 
in International Marketing. The school 
opens its second U.S. campus 
in downtown San Francisco. The 
first Hult Global Case Challenge is 
launched in partnership with One 
Laptop per Child to crowdsource 
student ideas and revolutionize  
the business of giving. 

2011 Hult launches a Master of Social 
Entrepreneurship degree and a Master 
of Finance degree. The school is 
ranked #3 in International Business by 
the Financial Times. Hult’s campus in 
China opens in the heart of Shanghai. 
Former U.S. President Bill Clinton 
presents a USD1 million prize to  
Water.org at the Hult Global Case 
Challenge Final.

 

2012 Hult becomes the world’s largest 
ranked graduate business school. 
The Hult Global Case Challenge is 
renamed the Hult Prize.

2013 The Hult Prize Final is held at 
the Clinton GIobal Initiative’s Annual 
Meeting in New York, after finalists 
are trained through the Hult Prize 
Accelerator Program. Hult Labs 
release groundbreaking research on 
the future of the MBA.

2014 Hult opens its first U.S. 
undergraduate campus in San 
Francisco. The school unveils its 
game-changing MBA curriculum 
designed by business leaders. Hult’s 
MBA program wins AMBA’s MBA 
Innovation Award.

1964—A practical business education

In 1964, the school was established as 
America’s first corporate university, then known 
as the Arthur D. Little School of Management 
(ADL). ADL focused on delivering a practical 
business education for managers. The 
teaching pedagogy was different because 
it emphasized “Action Learning”—applying 
classroom theory in the real world. This 
methodology has been honed for over  
50 years and is central to Hult’s  
pioneering approach to practical business 
education today.

 
2003—The world’s most  
international business school

In 2003, one of Europe’s most successful 
entrepreneurs, Bertil Hult, provided critical 
financial support to expand the school’s 
innovative teaching methodology to go 
beyond simply training students to become 
effective managers by also preparing them 
to thrive on a global stage. Believing that 
students must experience cultural differences 
and international business practices firsthand, 
Mr. Hult grew the school from its single 
Boston location to a global network of home 
campuses including San Francisco, London, 
Dubai, and Shanghai and a rotation center in 
New York, under the name Hult International 
Business School.

 
Established in 1964

Bringing the graduate experience  
to undergraduate

Today, Hult is the world’s largest ranked 
business school, which shows that the 
school’s vision of a practical and innovative 
business education is truly compelling.  
The undergraduate program at Hult is distinct 
because it brings a graduate-school approach 
to the undergraduate experience. In terms 
of classroom pedagogy, capstone projects, 
and exposure to real-world challenges, 
the undergraduate experience delivers the 
same kind of innovation that has built Hult’s 
reputation as a top-ranked graduate school. 

OUR  H I S TO RY

Our legacy of providing a globally relevant and practical  
education has made us the world’s largest ranked  
graduate business school. We bring our graduate  
approach to the undergraduate experience.

Hult attracts an extraordinarily 
diverse student body who hail from 
all corners of the globe.

The world’s largest ranked  
postgraduate business schools

Copenhagen  
Business School

University of  
Pennsylvania, Wharton

University of Chicago,  
Booth

Harvard Business School

EDHEC Business School

INSEAD

Macquarie Graduate School

Northwestern University - Kellogg

 IE Business School

   Hult International Business School

Source: Annual intakes of postgraduate business schools ranked by  
The Economist Which MBA? 2014 rankings (Full-time MBA) and the 
Financial Times Master in Management 2014 rankings (Master degrees).  
EMBA and Part-time MBA program intakes are based on information 
published on schools’ websites. Note figures exclude online MBA and 
non-reported Master degree programs.

*Hult’s 2014 intake of graduate students.

1,425  2

1,115  3

1,059  4

1,020  5

993  6

932  7

864  8

836  9

799  10

  1 2,366
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Highly ranked  
business school

Hult is ranked in the top one 
percent of business schools 
worldwide by The Economist 
and Bloomberg Businessweek 
(2014). The Economist places 
Hult 32nd in North America and 
55th in the world. Hult is also 
ranked 21st Best International 
Business School by Bloomberg 
Businessweek. Hult’s MBA 
program has won AMBA’s 2014 
MBA Innovation Award.

Potential to accelerate  
your studies

Hult’s flexible curriculum and 
academic calendar spanning 
12 months give students who 
would like to graduate quicker the 
option to complete their degree 
in 3 years. More than half of our 
students take advantage of this 
accelerated path by participating 
in summer classes. 

Personalized attention

We pride ourselves on delivering 
effective counseling to each 
and every student in our 
undergraduate program on 
matters ranging from academic 
choices, to career paths, to 
student life. This student-centered 
approach is reflected in our 
excellent student retention and 
graduation rates (nearly 90% 
of the class entering in 2010 
graduated in 4 years). Students 
are given the support needed  
to succeed.

Rotation between the  
U.S. and Europe* 

Hult is the only business school in 
the world with full undergraduate 
programs in both the U.S. and 
U.K. That means you could spend 
four years in San Francisco, or 
four years in London, or any 
combination between the two. 
Every year, you have the choice 
to study at either campus. 
Whichever campus you study 
at, you will earn a U.S. degree 
accredited by the New England 
Association of Schools and 
Colleges (NEASC).

* Subject to study visa status

Terrif ic downtown locations  
in London and San Francisco

Both San Francisco and London 
Hult campuses offer ultra modern 
facilities and central city locations. 
On campus, expect a study 
environment equipped with 
state-of-the-art technology and 
excellent educational amenities. 
When classes are over for the day, 
Hult’s prime locations enable you 
to enjoy all that these world-class 
yet student-friendly cities  
have to offer.

Hands-on business 
experience

Unlike other business schools that  
are research-oriented, many of 
Hult’s faculty have real-world 
experience. Some have worked 
for companies like P&G, Sony, 
and Credit Suisse, while others 
have run their own businesses 
or created their own patents. 
Furthermore, Hult helps students 
develop real-world skills by 
challenging them to complete very 
practical capstones, including 
Action Projects, internships, and 
the Hult Impact Challenge. 

Hult professors are drawn from a 
cross-section of disciplines and 
have real-world experience.

WHY  HULT

“Today, success in business is as much about understanding  
cultures and globalization as it is about understanding  
finance and marketing. With our exceptional faculty,  
rigorous curriculum, and unique campus network, Hult  
International Business School is committed to educating  
not just leaders of business, but leaders of the world.” 

Berti l  Hult 
Chairman Emeritus of Hult International Business School 
Philanthropist and Founder of EF Education First,  
the world’s leading private education organization

Unrivaled global perspective

Today’s global economy rewards 
people who can traverse 
borders, understand cultures, 
and operate in international 
contexts. Hult provides you with 
an unrivaled, intimate global 
experience, working alongside 
peers of 140 nationalities who 
collectively speak 105 languages. 
At Hult, you’ll learn from a faculty 
with American, European, and 
emerging-market expertise. Hult 
students graduate with the ability 
to thrive in international business 
and adapt rapidly to changing 
global environments.

 

Dedicated to the study of 
international business

Our reputation as one of the 
world’s top business schools 
stems from the fact that we 
are 100% focused on teaching 
international business. This  
means that each of our campuses 
and our curriculum are specifically 
tailored to the needs of students 
who want to explore the  
global economy. 

98 hu l t . e du



B Y  YOUR  S I DE  
FROM START  TO  F IN I SH

Starting an undergraduate degree is a big step  
and a rite of passage for both students and parents.  
We’re here to make your transition to this new stage  
of life as seamless as possible.

Pleased to meet you 

Our considerable experience has helped us 
craft an introduction process that gets you 
up and running quickly. During the first two 
weeks, new students have orientation.  
The first week is called “Welcome Week”  
and consists of a series of team-building 
activities in which you bond with your fellow 
first-years and get to know your new urban 
surroundings. During the second week, you 
participate in workshops to sharpen your 
study skills. You also meet with your academic 
advisors, learn about the courses, and register 
for the Fall Term.

 
At Hult, we know your name

We pride ourselves on delivering personalized 
attention to each and every student in our 
undergraduate program. Academic advisors 
guide you throughout the year with sessions 
to help you select the right courses and chart 
your career path. Caring professors and 
attentive staff at Student Services, the Dean’s 
office, and Career Services have your best 
interests in mind, and are more than willing to 
lend their support.

Far from home, but sti l l  secure

London and San Francisco are two of  
the most exciting cities in the world.  
For a newcomer who dreams of exploring 
artistic, historical, and cultural delights, these 
two cities can feel a bit like the center of the 
universe. All new students live in dedicated 
Hult Residences to foster a sense of 
community and campus life. Our students’ 
safety and security is something Hult takes 
very seriously. We are always available to 
advise you on how to move safely around the 
city. Our extensive experience with international 
students means that we can provide 
everything from medical insurance coverage 
to visa assistance and general support for 
students living abroad.

 
One big international family

There are enough challenges in a student’s life 
without adding feelings of isolation to the mix. 
With that in mind, part of our job in hosting 
a predominantly international student body 
is to ensure that nobody feels “foreign.” Our 
relatively small undergraduate class size allows 
our teachers and staff to get to know each 
student, which helps you feel more at home 
in your new surroundings. We happily help 
students with suggestions, from travel tips to 
recommending the best food in town.

Moving away from home to attend an 
undergraduate program is a big step.  
Moving to a different country can be even more 
daunting. Hult has decades of experience 
accommodating the needs of international students.
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Y OUR  NETWO RK  
JUST  W ENT  GLO BAL

Hult gives you an astoundingly diverse network 
of connections and contacts. The breadth of 
interests and perspectives of your new classmates  
will make your friend list a lot more interesting.

Your classmates come from all over the world* 

Hult’s truly multicultural student body Middle East & Africa

*Snapshot of applicants for Bachelor Class entering in 2014.Languages

105
Nationalities

140
23%

14%

13%
North America

21%
Asia & Australasia

21%
Western Europe

8%
Eastern Europe

Download our exclusive iPhone/iPad  
and Android app to find out more  
about Hult students.

 bit.ly/iosjourneys 

 bit.ly/androidjourneys 

Latin America
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“I spent a lot of time researching undergraduate 
schools. Studying at an international business 
school was important to me as I felt I would be able 
to widen my global perspective and meet people 
from diverse backgrounds. Hult’s extracurricular 
activities were a great way for me to meet students 
and faculty. Today, I work as a Global Risk Analyst  
at Citi in London.”

Haren J. Pagarani 
Global Risk Analyst, Citi  
Canada, Bachelor Class of 2013 

“Thanks to the professional connections and  
lifelong friends I have made at Hult, I am now in a 
position to view the world from varied perspectives. 
During my studies, I gained the confidence not  
only to express my thoughts and ideas, but also  
to successfully apply for jobs—something that  
has proved fundamental in securing my current 
position at WIPO.”

AnaMaria Meshkurti
NGO & Industry Relations,  
World Intellectual Property Organization (WIPO)  
Albania, Bachelor Class of 2013 

“Normal schools don’t offer the international 
experience Hult does. Since I have always 
been fascinated with different cultures, customs, 
and languages, Hult stood out with the global 
experience it gives students, not only reflected in its 
diverse student body but also its rotation program 
that allowed me to go to different parts of the world.”

Sabreen Daas
Jordan and Philippines 
Bachelor Class of 2014  

“I had been an international student all my life. The 
opportunity to come home and still engage in an 
academic environment with a strong international 
component was a core reason I chose Hult. 
The Action Project has been one of the most 
challenging but rewarding experiences of my life. 
Hult is the type of place where people can build the 
foundation to go as far in life as they choose to.”

Sean Wells
U.K. and Colombia 
Bachelor Class of 2015
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TWO C I T I ES . 
ONE  GLOBAL  DEGREE .

I chose Hult because I see this school as not only 
a place of education but also a life experience. It 
truly is the ultimate international experience; I meet 
and work with people from all over the globe every 
day. As the world becomes more globalized, it is 
important in business that we can understand and 
interact with people from different cultures.” 

Renee Mari Salamonsen  
Norway, Bachelor Class of 2015 

“
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One of two home campuses for  
Hult undergraduates

As a Hult undergraduate, you can choose our 
home campus in San Francisco to start your 
Bachelor of Business Administration. During 
each academic year of your degree program, 
you can choose to remain in San Francisco 
or study in our second home campus for 
undergraduates in central London. Our 
curriculum is structured such that credits are 
fully transferable and the transition between 
home campuses is seamless. This is an ideal 
way to enjoy the best that the U.S. and the 
U.K. have to offer and provides a unique way 
to experience the global classroom.

 
Be charmed by San Francisco

With fog-capped hills, blue sparkling waters, 
quaint cable cars, and vibrant neighborhoods, 
San Francisco possesses the atmosphere 
of a small town—which it is, at just seven 
square miles (18km2) and with a population of 
800,000. Long considered one of America’s 
prettiest cities, San Francisco is a compact 
and walkable city filled with cafés, shops, 
bookstores, restaurants, museums, and parks.  
Eco-friendly and full of fashionable, trendy 
types, it’s no wonder that students from all 
over the U.S. and the world have flocked to 
San Francisco to start their lives.

A culture of independent thinkers  
and entrepreneurs

San Francisco’s multiculturalism and strongly 
open-minded culture have bred a dynamic and 
entrepreneurial environment that celebrates 
tolerance and diversity. As a result, the city has 
been a magnet for independent thinkers and 
a hotbed of the “new economy” where the 
dot-com revolution began and where a strong 
“start-up” culture exists. Small businesses with 
fewer than 10 employees and self-employed 
firms make up 85% of the city establishments. 
A number of famous brands have been born 
in the city—from Levi’s blue jeans and casual 
clothing giant Gap Inc. to the hottest social 
media companies like Twitter. San Francisco is 
also the primary banking and finance center of 
the West Coast. 

 
Study in the epicenter of  
the high-tech world

San Francisco’s Bay Area (a region 
surrounding the city that encompasses 
nine counties) is the epicenter of the world’s 
high-tech industry. Silicon Valley, just south of 
the city, is home to an extraordinary array of 
breakthrough companies including Google, 
Apple, and eBay. The city’s entrepreneurial 
culture, breathtaking scenery, and economic 
clout make it a great place to live and study.

SAN  FRANC I S CO 
T HE  EP I CENTER  OF  
T HE  H IG H-TECH  W ORL D

San Francisco is well-known for its diverse, inventive, and creative 
culture that epitomizes the American dream. As the world’s high-tech 
capital and home to top companies and start-ups, Hult San Francisco 
is an incredible place for learning and living.

San Francisco is a breathtakingly pretty city with a thriving
business community and a vibrant arts scene.

Presidio

Marina

Pacific Heights

Russian
Hill

Telegraph Hill

North
Beach

Treasure
Island

Lake Merrit

Hult Residence
Bay Area

Angel Island
State Park

Golden Gate
National Recreation Area

Golden Gate
Bridge

Berkeley

Alcatraz
Island

Bay Bridge

Chinatown

Financial District

Civic Center

Fillmore

New
Fillmore

Mission Bay

South Beach

South
of Market

(SOMA)

Nob Hill

Fisherman’s Wharf

Coit Tower Levi’s Plaza

Cable Car Museum Jackson
Square

Museum of
Modern Art

AT&T
Baseball Park

Union
Street
Shops

Grace
CathedralSt. Mary’s

Cathedral

San Francisco
International Airport

Silicon Valley

Embarcadero

Powell St.

16th St.
& Mission

24th St.
& Mission

West
Oakland

12th St. Oakland 
City Center

Pixar

Berkeley
Aquatic Park

California College 
of the Arts

Alameda Island

O.co Coliseum

Twin Peaks

Golden 
Gate Park

de Young
Museum
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“I chose Hult because of its international 
student body and because of the 
opportunity it offers students to study 
in multiple countries. One of my most 
memorable experiences was being 
able to study on both Hult’s central 
London campus and then study on 
Hult’s San Francisco campus during 
the summer. In San Francisco, I got  
to meet people with a completely 
different mindset. Having friends from 
all over the world, you learn new things 
every day.”

Celine N. Jensen 
Norway, Bachelor Class of 2014

SAN  FRANC I S CO  
CAMPUS

With Telegraph Hill and Russian Hill within sight,  
Hult’s ultra modern campus has a superb downtown  
location in one of America’s most desirable cities.

Hult San Francisco

Hult Campus 
1355 Sansome Street      
San Francisco, California  
94111 U.S. 
Tel: +1 415 869 2900

Visit any campus year-round 
and meet with our dedicated 
Academic, Student Services,  
and Career Services teams. 
Register at hult.edu/visit

 
 hult.edu/bbaSF

A buzzing undergraduate and  
graduate campus

Step inside our light-filled, modern downtown 
campus in San Francisco and immediately 
feel the buzz of being in a happening spot. 
This is the place to learn about innovation. 
Even the events are innovative—from Hult’s 
co-hosted TEDx Food Revolution Day with 
local chefs and food entrepreneurs and the 
student-organized Business without Borders, 
a forum about global business, to Startupism 
2012, which featured keynotes by “Innovation 
Guru” Phil McKinney and savvy tech investor 
Steve Jurvetson. Breakthrough business 
minds like Apple’s co-founder Steve Wozniak 
and Wikipedia founder Jimmy Wales have 
addressed students. Mingle with Hult MBA 
and Master students on campus and learn 
from an impressive array of welcoming faculty. 

Study in the heart of San Francisco

Hult’s San Francisco campus is located 
near Levi’s Plaza, at the foot of the historic 
Telegraph Hill. The entire city of San 
Francisco and the surrounding Bay Area 
are easily accessible: the campus is within 
walking distance of the financial district and 
Fisherman’s Wharf and is close to the city’s 
vibrant cultural and shopping venues. Covering 
60,000 square feet, Hult San Francisco offers 
a vibrant, contemporary studying experience—
fitting for a city that leads the world’s high-tech 
industry. Formerly a dot-com headquarters, 
Hult San Francisco’s spacious and modern 
campus boasts six amphitheater-style 
classrooms, a video conferencing station, 
two fully equipped computer centers, student 
breakout rooms, and stylish student lounges, 
all with high-speed wireless access. 

New student residence

From Fall 2014, undergraduate students 
joining Hult San Francisco will benefit from 
top-quality undergraduate accommodation at 
the exclusive Hult Residence at Lake Merritt. 
This newly refurbished historic Bay Area 
building will offer first-year students furnished 
accommodation in a convenient and trendy 
neighborhood that is a quick subway ride 
from our San Francisco campus. Featuring 
a kitchen and dining area, gym, lounge 
space, and laundry facilities, Hult Residence 
also offers easy access to a grocery store, 
recreation area, and public transportation links. 
At Hult Residence you will meet, socialize, and 
study with your classmates in a friendly and 
comfortable student environment.

Hult’s downtown San Francisco campus,  
adjacent to the historic Telegraph Hill.

Hult Residence has a lodge-like feel 
with contemporary touches.

Enjoy our newly refurbished and modern school.

Hult Residence overlooks Lake Merritt in Oakland,  
a 20-minute drive or 40-minute commute by public 
transportation to downtown San Francisco.
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SAN  FRANC I S CO  
STUDENT  L I FE

San Francisco offers students a wide array of  
sports and activities. Take advantage of campus and student  
clubs and make friends from all over the world. 

Snapshot of past events

• Startupism

• Business Without Borders forum

• Retail industry panel including student 
fashion show to benefit United Way  
and YWCA

• Company visits to IBM, Cisco, Google,  
Intel, Dwell Magazine, and Stanford 
Persuasion Lab

• Fitness boot camp along the Embarcadero 

• Executive speakers from Morgan Stanley, 
Booz & Company, Wells Fargo,  
and Microsoft

• Corporate speakers from Wells Fargo,  
Yes To, Yahoo, Starbucks, Walmart, and 
Coca-Cola

• Online profile optimization workshops with 
LinkedIn experts and employees

• Culture Quest cultural displays

• Recruiter panel with experts from Google, 
Apple, and Robert Half International 

• On-campus yoga sessions, self-defense 
classes, and other health and  
wellness events

• Volunteer opportunities in the neighborhood 
and with San Francisco charities

• Hult’s Got Talent showcase

• Outings to Bay Area attractions

Student Clubs

Join Hult’s student clubs to meet people  
from around the world.

• African Students Union 
• Hult Basketball Club 
• Charity Event Club 
• Hult Chess Club 
• Chinese Language and Culture Club 
• Culture Exchange Club 
• Dance Basics 
• Fashion Fusion 
• Hult Golf Club 
• Hult Event Management 
• Hult Football (Soccer) Club 
• Moments at Hult/ Yearbook 
• Hult Surfing Club 
• The Creatives 
• V-Aware Club 
• Velolution 
• Yoga Nation

Hult Student Association

Each year, students from around the world 
come to Hult and create lifelong connections. 
The Hult Student Association aims to nurture 
and empower this camaraderie, believing it 
can have as much impact on the professional 
lives of students as it does on their social lives. 

Business glimpse

• San Francisco Bay Area, center of social 
media revolution 

• Home to Google, Apple, Facebook, Cisco, 
Intel, and Twitter

• Consumer industries in retailing, clothing, 
and wine—beloved American brands  
like Levi’s, Pottery Barn, and Gap were  
born here

• Hub for new global green  
technology industry

Professional Clubs 

Join Hult’s professional clubs and interact with  
fellow students passionate about emerging  
trends in business.

• Hult Advertising Club 
• Asian Business Club 
• Hult Biotech Club 
• Business in Fashion Club 
• Hult Consulting Club 
• Design Thinking Club 
• Energy Club 
• High Tech Club 
• Hult Agribusiness 
• Hult Digital Marketing Club 
• Hult Venture Group 
• Hult Investment Management Club 
• Hult Marketing Club 
• Hult Media and Entertainment Club 
• Hult Private Equity and Corporate Finance Club 
• Hult Project Management Club 
• SoBiz 
• Sustainable Waste Management 
• TEDx Club 
• Women Leaders Club

“The U.S. has always been a place I 
wanted to visit. The city, the people, 
and of course all the businesses 
situated on the West Coast made me 
want to choose San Francisco. Being 
able to move to other campuses is a 
great opportunity. It gives you the skills 
to adapt to a different environment, 
which will be very helpful for my future 
international career.”

Eirik Thomassen
Norway, Bachelor Class of 2015

Explore and discover the charms of San Francisco.

California is a surfer’s paradise.

San Francisco is one of America’s most livable cities.

Unleash your creative talent at Hult San Francisco. 

Be part of a Hult student sports team.
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One of two home campuses for  
Hult undergraduates

London is one of two main home campuses 
for Hult undergraduates. This means that 
you can start your Bachelor degree at our 
central London campus and then choose to 
live and study on our second campus in San 
Francisco during any of your subsequent 
years. Our home campuses are fully linked so 
your academic credits will transfer and your 
undergraduate student experience will be 
smooth. This is a remarkable opportunity to 
broaden your horizons and perspective. 

The best of London

London is a sophisticated city and a cultural 
epicenter with a spectacular variety of 
entertainment options. Get in touch with 
London’s vibrant arts scene—tour its 
stunning landmarks, wander through its 
renowned museums, and cut loose at the 
city’s world-famous summer music festivals. 
London is acclaimed for its theater—catch 
a Shakespearean performance at the 
reconstructed Shakespeare’s Globe or a 
new musical in the West End theater district. 
London has one of the most diverse and 
exciting nightlife scenes in the world. From 
boisterous pubs to laid-back lounges and 
hopping nightclubs, everyone is sure to find 
something that suits their taste.

A global economic center

Hult’s location in London is within walking 
distance from the City’s architectural landmark 
“The Gherkin,” the modern glass tower at the 
heart of London’s financial district. London is 
a major center of global commerce, whose 
economic clout makes it the ideal place for 
those aspiring to learn about international 
business. Twenty percent of Europe’s largest 
companies are based here. According to a 
recent study commissioned by MasterCard, 
London is the most influential city in the world. 
Its strong economy, vibrant financial markets, 
and astute government policies also earned 
it the top spot in the Centers of Commerce 
Index in 2008. London’s vast population 
demands five airports—and as many premier 
league football teams. 

Never a dull  moment

From our London campus, it’s only a short 
Tube ride from either Tower Hill or Liverpool 
Street to the city’s trendiest shopping districts 
(like Oxford Street or King’s Road) and coolest 
hang-out neighborhoods (Covent Garden, 
Soho, or Chelsea). Feel like venturing outside 
the U.K.? Paris, Amsterdam, Zurich, and 
Dublin are all within easy reach thanks to 
Underground connections to Heathrow, 
London City, or Stansted airports, or to the 
Eurostar at King’s Cross St. Pancras station.   

LONDON 
L I VE  I N  THE  WO RL D ’S  
M OST  INTERNAT I ONAL  C I TY

London is recognized worldwide for its contributions  
to culture, fashion, and art, and is also known as  
“the knowledge capital of the world.”
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The city of London is one of the leading centers of global finance.
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LONDON  CAMP US

Hult’s stunning London campus is ready to welcome you. 
Hult puts you within striking distance of the best the city has  
to offer—world-class museums, shops, and music venues.

The world’s most international city

Experience the energy and pace that drives 
London, a commercial and cultural center 
linking businesses, peoples, and cultures 
from across the world. Tap into all the cultural 
opportunities in London, which has one of the 
most diverse populations of any city on the 
planet. London is home to the headquarters of 
many leading companies, making our campus 
the perfect launchpad for a successful career 
in international business. 

Welcome to Hult London

Hult’s undergraduate campus is located in 
central London, in a trendy, student-friendly 
area near the city’s business district and East 
London’s thriving tech and art scenes. Our 
state-of-the-art campus—Hult House East— 
blends the industrial heritage of a historic 

Victorian brewery with modern extensions and 
terraces providing inspirational learning and 
creative spaces. The campus’s rooftop access 
offers panoramic views of the London skyline. 

Study in central London

Hult’s location is in the heart of London’s 
financial district, in between the City and 
the skyscrapers of Canary Wharf. Revel in 
London’s history, with the Tower of London 
and St. Paul’s Cathedral within walking 
distance. See modern art at the world-famous 
Whitechapel Art Gallery or big-name acts at 
the O2. Catch a ferry down the River Thames 
to Greenwich or shop the eclectic stalls of Old 
Spitalfields Market. Just down the road you 
can also try Brick Lane’s renowned eateries or 
explore Shoreditch’s trendy nightlife. 

Hult Residence 

As a first-year student, you will live on campus 
among your classmates, making new friends 
and immersing yourself in Hult culture. Our 
student accommodation is in the same 
complex as our educational facilities, and 
features numerous social areas including a 
terrace lounge and garden café. Live and 
study in a safe, comfortable, and stimulating 
environment with high-tech facilities, 
contemporary interiors, and plenty of rooms to 
study and socialize.

Hult London

Hult House East 
(Hult undergraduate campus  
and Hult Residence) 
33-35 Commercial Road 
London, E1 1LD U.K. 
Tel: +44 207 636 5667

Visit any campus year-round 
and meet with our dedicated 
Academic, Student Services,  
and Career Services teams. 
Register at hult.edu/visit

 
 hult.edu/bbaLondon

Our contemporary campus offers a mix of amphitheater-  
style classrooms and smaller class settings.

Brick Lane’s trendy neighborhood  
is �lled with cafés and shops. 

Hult’s undergraduate campus is centrally located 
near the City, London’s �nancial district.

Stylish student accommodation at Hult Residence.

“The rigorous and continuously evolving 
curriculum that Hult offers fits with the 
personal and professional development 
I seek. I have a healthy competitive 
spirit and have always welcomed the 
great challenges that Hult offered both 
inside and outside of the classroom.”

Flavien Caminati 
France, Bachelor Class of 2013
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LONDON 
STUDENT  L I FE

Participate in a Hult student club and meet 
like-minded enthusiasts passionate about athletics, 
business, and more. Your undergraduate 
life at Hult is enriched by extracurricular activities. 

Business glimpse

• Home to 100 of Europe’s top 500 
companies

• Top of Global Financial Centers Index 

• Most-visited city in the world

• Biggest economy in Europe, generating 
more than USD400 billion a year

• Global leader in wealth management, private 
banking, hedge funds, and financial planning

Snapshot of past events

• Corporate presentations by Google, 
LinkedIn, Pepsi, Coca-Cola, Barclays, and 
Ernst & Young

• Company visits to London Stock Exchange 
and Bloomberg

• Innotech Summit featuring Boris Johnson, 
London’s Mayor

• “How to get recruited for your dream 
marketing job” workshop with BCG branding 
manager and recruiting consultants

• “How to become a CEO” master class 
from influential leadership speaker Marshall 
Goldsmith

Professional Clubs 

Join Hult’s professional clubs and interact with  
fellow students passionate about emerging 
trends in business.

• Hult Consulting Club 
• Hult Marketing Club 
• Hult Finance and Investment Club 
• Global Society for Women in Business  
• Sports Business Club 
• Hult Behavioral Psychology Club 
• Business Psychology Club 
• Debating Club 
• Hult Venture Group 
• Hult Leadership Academy 
• Pollex Cortex – Innovations Club 
• SoBiz: Beyond Profit 
• Life Science / Biotech Club 
• Hult Energy Club 
• Hult Family Business Club 
•  Model UN 
• Changemaker Society

Student Clubs 

Join Hult’s student clubs to meet people  
from around the world.

• Hult Global News 
• Hult Human Rights Club 
• Hult Football Club 
• Hult Running Club 
• Hult Basketball Club 
• Hult Language Café (Spanish,  
 Portuguese, Italian, Arabic, German, and  
 French at beginner and intermediate levels) 
• Hult Event Management 
• Hult International Tennis Club 
• Hult VisCom Photography Club

Hult Student Association

Each year, students from around the world 
come to Hult and create lifelong connections. 
The Hult Student Association aims to nurture 
and empower this camaraderie, believing  
it can have as much impact on the  
professional lives of students as it does  
on their social lives.

Exploring London will be a highlight of your experience. Indulge in football mania.

In London, monuments and modernity live 
side by side, providing contrast and context 
to world history.

Considered one of the most international 
places to study, London tops many lists. 

“I chose to attend Hult because it 
offered an American education—
flexible, more well-rounded, more 
fun—but in London, one of the most 
international cities in the world. You will 
never get bored.”

Mavyreen Andres 
Philippines, Bachelor Class of 2011
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Hult provides a global education to 
prepare effective and informed leaders.

THE  ACADE M IC  
PROGRAM

In my current position, I have realized that a global 
mindset, international marketing, digital marketing, 
and most of all, management skills were imperative 
to the success of my career. These were skills that 
I developed during my studies at Hult.” 

Juan Camilo Gomez 
Marketing and Sales Manager, Hotel Santa Barbara 
Colombia, Bachelor Class of 2010 and  
Master of International Business Class of 2011

“
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HULT ’S  CURR I CULUM

Our curriculum is structured to give you a strong 
foundation in international business. Project  
work reinforces practical skills and the real-life  
application of classroom learning.

CURRICULUM OVERVIEW

Bachelor of Business Administration  

The four-year, Bachelor of Business 
Administration program consists of several 
essential components: 
 
Core Courses  Credits

Business Core                                45

General Education (consisting of  
Communication Skills, Liberal Arts,  
and Global Knowledge)  42

Concentration and Electives  33

Total Credits 120

1 Choose 3 Regional/Global Knowledge Electives.
2 Choose 1 Concentration and take 6 courses in your chosen Concentration.
3 Choose 5 courses from a wide menu.

General Education 
• Academic English Skills

• Quantitative Skills

• Intro to Global Communication

• Globalization

• History & Society Elective

• Arts & Humanities Elective

General Education 
• Business Communications

• Ethics & Philosophy Elective

• Science & Technology Elective

• Foreign Language Elective

General Education 

• Global Citizenship

• Regional/Global  
Knowledge Electives1

Electives3

Sample electives include:

• Technologies of Global Business

• Creative Industries

• Sports Management & Psychology

• Development Economics

• Luxury Marketing

Year Three & Year FourYear One Year Two

Business Core
• Intro to the Business Environment

• Financial Accounting

• Microeconomics

• Macroeconomics

Business Core
• Managerial Accounting

• Principles of Entrepreneurship

• Principles of Finance

• Business Statistics

• Principles of Management

• Principles of Marketing

Concentration2

Choose a concentration:

Entrepreneurship

Finance/Accounting

Management

Marketing

Business Core
• Team & Consulting Skills

• Business & World Economy

• Business Ethics

• Global Strategy

• Senior Capstone (Action Project/ 
   Hult Impact Challenge/Internship)

Note: Curriculum is subject to change 
of courses or sequencing

Summer Terms (6-12 credits optional)

Mid-May to early August

Choose up to two summer rotations: 
- Dubai 
- Shanghai 
- Miami 
- London 
- San Francisco

Core academic year (30 credits required)

Late September to early May

Choose a home campus: 
- London 
- San Francisco 
 
 

 
A typical year at Hult

Earning credit towards a degree

The credit, sometimes called the credit hour 
or semester hour, is the basic unit of value 
for coursework used in almost all American 
universities. Each course you take at Hult is 
worth three credits. Most students take 30 
credits per year, consisting of four courses 
each Fall, four courses each Winter, and two 
courses each Spring, although Hult’s flexible 
structure allows you to complete your degree 
in less time by taking up to 42 credits per year. 
A Bachelor degree requires the successful 
completion of at least 120 credits. 

Hult San Francisco’s campus is bright and full of energy.
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BUS INESS  C ORE

All Hult undergraduates take a set of Business Core 
courses, mostly in their first and second years. These 
courses cover core business areas and build a firm 
foundation of knowledge to help students choose a 
subsequent concentration.

G EN ERAL  ED UCAT I ON

Courses in Communication Skills, Liberal Arts,  
and Global Knowledge provide an unrivaled  
foundation of learning that ensures each student is  
a well-rounded graduate. 

CURRICULUM CORE COURSES CURRICULUM CORE COURSES

Business Core courses count for  
45 total credits (3 credits each)  
and include: 
 
Year One

• Introduction to the  
Business Environment

• Financial Accounting

• Microeconomics

• Macroeconomics

 
Year Two

• Managerial Accounting

• Principles of Entrepreneurship

• Principles of Marketing

• Principles of Management

• Business Statistics

• Principles of Finance

 
Year Three & Year Four

• Business and the World Economy

• Team and Consulting Skills

• Business Ethics

• Global Strategy

• Senior Capstone

The core of your business degree

Hult knows that the students who get the most out of their specialist subjects are 
those students who have first learned the basics of business thoroughly. As they 
earn their Bachelor degree, students can see how the functional areas of business 
fit together, and which ones are most suited to their interests and abilities. By 
exposing our students to a full range of disciplines, the Business Core curriculum 
creates a platform from which students can decide their concentration and choose 
more advanced courses. 

International experience

Hult is ranked by the Financial Times as one of the top 5 business schools in the 
world for the international experience our students receive—and this experience 
starts right at the very beginning. 

In their Business Core classes, students work in teams with people from across the 
globe, so they must rapidly learn how to communicate forcefully but diplomatically 
within radically different cultures. After studying in this atmosphere, Hult graduates 
are better prepared than others to work at multinationals, or to switch careers and 
continents without missing a beat. 

Action-packed curriculum

In their first two years, Hult undergraduates take required Business Core courses 
in subjects ranging from macroeconomics to marketing. Undergraduates’ growing 
self-awareness empowers them to choose the electives that are right for them, 
which can lead them to their concentration.

In their final two years, students complete the Business Core by taking four 
advanced classes that integrate recurring themes in global business. These 
integrative courses call upon students to think strategically, ethically, and 
internationally about business models and practices.

General Education courses count for 42 
credits (3 credits each) and include: 
 
Year One

• Academic English Skills

• Quantitative Skills

• Introduction to Global Communication

• Globalization

• History & Society Elective

• Arts & Humanities Elective

 
Year Two

• Business Communications

• Ethics & Philosophy Elective

• Science & Technology Elective

• Foreign Language Elective

 
Year Three & Year Four

• Regional/Global Knowledge Elective

• Regional/Global Knowledge Elective

• Regional/Global Knowledge Elective

• Global Citizenship

Communication Skil ls 

Ask a CEO of almost any organization, and he or she will tell you that the number 
one quality they look for when hiring candidates is the ability to communicate 
effectively. Those who advance to senior management or leadership positions do 
so less because of their specialized knowledge, and more because they possess 
outstanding oral and written communication skills. While many business graduates 
receive no training in these vital skills, students at Hult receive practical skills training 
in research and writing, group communication, cross-cultural communication, 
numerical communication, and delivery of effective presentations. The results 
are impressive: Hult graduates are extremely well-prepared in the “soft skills” of 
communication that will set them apart in their chosen professional environment 
and open doors to career advancement.

Liberal Arts

One of the key features of Hult’s undergraduate program is the opportunity it 
provides students to study a range of topics in the arts and sciences. These 
required courses give business students a breadth of understanding and create 
wider contexts for their business studies. They also open doors to future careers in 
specific sectors or types of organizations. Required Liberal Arts core courses are 
offered in Years One and Two and include History & Society, Arts & Humanities, 
Ethics & Philosophy, and Science & Technology. 

Global Knowledge

Global Knowledge courses begin with an introduction to Globalization in Year 1 
and culminate with a senior seminar in Global Citizenship in Year 4. In between, 
students are invited to choose from a menu of courses that build their regional 
and global knowledge. Each of these interdisciplinary courses expands students’ 
awareness of a chosen region of the world, or of a global theme. Examples of such 
courses are ‘Doing Business in the Middle East,’ ‘The Political Economy of the 
European Union,’ and ‘Development Economics.’
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Marketing 

Marketing professionals are vital not just to organizations but to society  
as a whole. A concentration in marketing prepares you to communicate  
with the world.

The road to marketing savvy 
Marketing is driven by the belief that customers, before products or services, 
are the path to profit. To succeed in the marketplace, a company must first 
identify and respond to customer needs—and then convince customers 
that it can meet their needs better than anyone else. Marketing and public 
relations experts shape popular perception about products, people, and 
organizations. They need to have a thorough knowledge of the media—
including the new world of social networks. After a Hult concentration in 
marketing, you will have the skills to do anything from launching the latest 
smartphone to running public relations for a political campaign.

Curriculum for a Digital Age 
The digital revolution has changed the face of marketing forever—
destroying boundaries between professional marketers and consumers. 
The Hult curriculum teaches you how to maximize the marketing magic of 
microblogs, mobile technology, and social media. Hult was among the first 
to incorporate digital marketing and the impact of social media and search 
engine technology into its curriculum.

Gain concrete understanding of:

• The art of digital marketing and other hot trends 

• The strengths and weaknesses of different marketing tools

• How to apply marketing concepts to big-picture corporate strategy

• How to present persuasive marketing plans

Finance/Accounting 

All companies depend on strong financial management. Mastery of 
accounting and finance is vital to any healthy business.

Learn about value creation  
For corporations, finance/accounting is about finding the funding to turn 
dreams into reality. For investors, it’s about judging which dreams can 
produce a good return for your money. The continuing credit squeeze 
following the 2008 financial crisis has forced both corporations and investors 
to be ever more inventive to meet these goals. The Hult concentration 
in finance and accounting produces practically minded graduates who 
understand finance from both sides of the fence: the companies trying 
to fund their projects and the investment professionals who assess these 
projects’ potential to create value.

Gain financial skills for the future 
Finance/accounting is one of the most rapidly changing areas of international 
business, as leading thinkers and practitioners question old assumptions 
and come up with new solutions in the wake of the credit crunch. What 
makes a good investment portfolio in the second decade of the new 
millennium? And how can companies secure funding when the banking 
sector is in permanent shake-up mode? 

Gain concrete understanding of:

• Financial analysis and reporting—whether you’re reading a balance sheet 
or costing a new project

• The ability to make finely-judged decisions for a company based on 
financial risks and opportunities

• How the diverse ecosystem of financial instruments and institutions works

• How to value investments and build portfolios

Core courses in our finance/accounting concentration are accredited by and count towards ACCA accreditation. 

Management 

All successful business graduates will sooner or later manage both people 
and budgets. If they are good managers, their businesses—and their 
careers—will prosper. 

21st-century managers  
The 21st century demands business leaders who can think big and  
act big. Students will learn to see an enterprise as a whole, but also to 
understand the linkages between its different working parts. Additionally, 
students will develop their managerial soft skills and learn to use  
motivation and persuasion to create a successful team of colleagues  
from different countries.

Build skills to manage processes and people  
Building on Hult’s 50-year tradition of educating managers and consultants, 
the management concentration calls upon students to address timeless 
questions, and to consider them in their 21st century context. This 
concentration develops students’ functional knowledge of effective 
management tools and how best to deploy them. It also draws upon 
behavioral concepts of effective people management. A constant theme 
throughout the concentration is how to manage in a globalized, cross-
cultural environment. 

Gain concrete understanding of:

• The management tools that can be deployed to run the various functions 
of a company

• The critical importance of efficient and effective project management in 
any professional setting

• The techniques that can be deployed to manage businesses of different 
sizes through periods of growth, contraction, or restructuring

• The presentation and advocacy skills essential to succeed  
as a manager and leader

Entrepreneurship 

Today’s business leaders need entrepreneurial skills more than ever to 
prosper in our increasingly competitive global environment.

Entrepreneurs change the world  
Entrepreneurship is a mindset, not an activity. The concentration starts  
with an overview of the lifestyle entrepreneurs experience, the skills they 
require, and the common errors they need to avoid. Subsequent courses 
help you assess the market, refine your product or service, test your 
assumptions, and persuade investors and others to provide the capital 
and additional resources you need to reduce your risk and maximize your 
chances for success.

Develop your entrepreneurial skills  
Hult’s entrepreneurship concentration helps you identify, assess, and 
implement practical ideas successfully. Whether you intend to start a 
business, help an existing one grow, work with a family firm, solve a global 
social problem, or work for a larger firm, the skills you’ll learn will be highly 
relevant. Organizations around the world are increasingly looking to those 
with entrepreneurial spirit and skills. Learn how to approach the marketplace 
confidently and independently as you chart your own path to success.

Gain concrete understanding of:

• The paths many entrepreneurs took during their adventures, including  
their successes and lessons learned from failure

• The tools and techniques that entrepreneurs use to develop and test  
their designs

• How initial assumptions and ideas require considerable market research, 
feedback, and redesign across months or years

• The different methods that are required across business models such as 
start-ups, family businesses, or major corporate enterprises—and when 
best to deploy these methods

CURRICULUM CONCENTRATIONS

CONCENT RAT IONS

Hult undergraduates choose a concentration, 
which is like a major—the specialized area of 
business in which you develop the deepest 
knowledge and expertise.

Marketing Concentration Courses Include:*

Public Relations Advertising

Digital Marketing Branding

Marketing Strategy Sales and Selling

Pricing Marketing Research and Consumer Behavior

* Curriculum, courses, sequencing, and program requirements are subject to change.

Entrepreneurship Concentration Courses Include:*

Entrepreneurial Marketing Entrepreneurial Finance

Managing the Growing Business Family Businesses

Corporate Entrepreneurship Building Social Enterprises

Trends and Innovation Social Innovation

* Curriculum, courses, sequencing, and program requirements are subject to change.

Finance Concentration Courses Include:*

Financial Reporting Corporate Finance

Financial Markets & Institutions Corporate and Business Law

Asset Valuation Taxation

Financial Auditing and Assurance Portfolio Management and Wealth Planning

* Curriculum, courses, sequencing, and program requirements are subject to change.

Management Concentration Courses Include:*

Project Management Managing Human Resources

Leadership Operations Management

Managing Information Systems Change Management

Performance Management Crisis Communication and Crisis Management

* Curriculum, courses, sequencing, and program requirements are subject to change. 
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G LOBAL  CAMP US  ROTAT ION 

International experience is crucial for today’s  
global executives. Hult offers you the extraordinary  
opportunity to live and study in San Francisco and  
London, and visit Dubai, Shanghai, and Miami.

The only school to have campuses in 
both the U.S. and Europe

Hult is the only business school in the world 
with full undergraduate programs in both 
the U.S. and Europe. That means you could 
spend four years in San Francisco, or four 
years in London, or any combination between 
the two. Every academic year, you have the 
choice to study at either campus. This unique 
capability allows you to explore life on both 
continents, expand your personal network, 
and seek employment from a wider array 
of potential employers. Nothing can replace 
the experience of getting an on-the-ground 
understanding of what is happening in different 
parts of the world—international business 
cannot just be taught in a classroom.

Seamless experience from Hult to Hult

The ability to move between San Francisco 
and London is fully integrated into our 
Bachelor curriculum. The curriculum in both 
locations is fully synchronized so that you don’t 
miss any part of your education or waste time 
learning duplicate material. No matter which 
Hult campus you are on, you will use the 
same electronic library and the same Course 
Management System, and will be familiar  
with the way how our Registry and Student 
Services work. 

As you study alongside new faces and 
learn from different faculty, you’ll mingle with 
new Hult classmates from other campuses 
and build valuable contacts. Our global 
network ensures that your Bachelor program 
experience is uninterrupted and hassle-free.

Participate in a summer rotation  
to one of Hult’s international 
campuses*

Add even more global context to your  
business studies. Discover a new country 
while studying and earning credits toward 
your Bachelor degree. Summer rotation 
gives you the opportunity to take advantage 
of the school’s global campus network and 
complement your studies with firsthand 
knowledge about life and business in one of 
the world’s major economic centers. 

Summer rotation is available each year in 
Dubai, Shanghai, and Miami. Summer rotation 
lasts six weeks, usually during the Summer 
terms, enabling you to take classes specific 
to your travel destination on themes ranging 
from language and culture to local and regional 
economy. Hult San Francisco and Hult London 
are available as summer rotation destinations 
for students who do not want to commit to 
a full academic year in either location as their 
home campus.

Experience a new culture without 
disrupting your studies

During summer rotation, you can earn six 
credits by taking two courses with Hult 
professors at your chosen campus. In 
addition, you will have opportunities to 
participate in local campus events and 
immerse yourself in the local environment. 
(See p. 40.)

*Summer rotation is expected to run with limited capacity each  
academic year.

Core academic year (Required)

 
Late September to early May

 
30 Credits

 
Choose a home campus at the start of each year:

• London
• San Francisco

 
A typical year at Hult

Summer Terms (Optional)

 
Mid-May to early August

 
6 or 12 credits

 
Choose up to two locations for your  

summer rotation:

• Dubai
• Shanghai
• Miami
• London
• San Francisco
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Dubai

At the center of the Middle East’s finance,  
commerce, and trade, the city of Dubai 
provides a remarkable opportunity to hone 
your international business skills.

Modern, fascinating, and safe, Dubai is an 
important gateway for trade flow between East 
and West. Hult Dubai is a gathering point for 
international talent, with the campus hosting 
over 50 guest speakers last year, and is 
conveniently located in Dubai Internet City. 

Bachelor students on the summer rotation to 
Dubai learn about doing business in the Middle 
East and study the Arabic language. Students 
have the opportunity to immerse themselves 
in Arabic culture through a guided visit to 
the Sheikh Mohammed Centre for Cultural 
Understanding, which includes a talk about 
Islamic culture and business etiquette, followed 
by a traditional Arabic dinner. From visiting the 
Burj Khalifa and one of Dubai’s many beaches 
to going on a desert safari or shopping at 
the souks, students have the opportunity to 
experience all this dynamic city has to offer.

Shanghai

For any aspiring business leader to truly 
understand China, you must experience 
Shanghai—the country’s sophisticated and 
trendsetting megacity. 

China’s ascendancy as a global superpower 
is rooted in Shanghai, a city home to 
international business, new trends, and 
groundbreaking ideas. Hult undergraduates 
have the opportunity to travel to Shanghai to 
study Chinese culture and language at Hult 
Shanghai, experiencing this rapidly expanding 
and evolving market firsthand and witnessing 
the contrast between East and West.

Students on the Shanghai summer rotation 
benefit from learning international business in 
a global setting and seeing how the business 
knowledge and theory they learned in class 
plays out in the real world, with a Chinese 
context. Students will adapt to living in a new 
culture—from learning how to navigate a new 
city and trying cuisines from all different parts 
of Asia, to visiting Chinese cultural venues and 
exploring exciting Shanghai nightlife.

Miami 

Miami is the commercial gateway between 
the U.S. and Latin America—a theme also 
reflected in its climate, neighborhoods, and 
urban style.

Beyond the sand and surf, Miami is a major 
center for finance, commerce, culture, media, 
entertainment, arts, and international trade as 
one of the world’s busiest ports. 

Bachelor students will enjoy the postcard-
perfect city of Miami, Florida, on the U.S.’s 
Atlantic coast. Because of the city’s proximity 
to Latin America, Miami serves as the 
headquarters of Latin American operations 
for thousands of multinational corporations, 
including FedEx, AIG, Disney, Cisco, 
Microsoft, Yahoo, Oracle, Wal-Mart, and Visa.  
Nicknamed the “Capital of Latin America,” 
Miami has a distinct Latin flavor with Spanish, 
Caribbean, and Cuban neighborhoods 
contributing to its diverse and vibrant culture.

SUMMER  RO TAT I ONS

Experience new cultures while accelerating your studies. 
Hult’s summer rotations allow students to earn elective  
credits at Hult’s campuses in Dubai, Shanghai, London,  
San Francisco, or Hult’s rotation center in Miami.  
Students emerge from summer rotations with  
exposure to new markets and increased confidence  
in international business. 

Shanghai

Dubai

Miami

“...I left Dubai with knowledge,  
amazing friendships, and a new  
impression of the Middle East.”
 
Sebastian Varela 
Colombia, Bachelor Class of 2014

“What I find interesting about  
Chinese culture is the way Shanghai 
is growing and expanding due to the 
economic changes, and also how that  
can be seen in the changes in  
the skyline.”

Ashling Gall igan
U.S., Bachelor Class of 2014

“I have chosen San Francisco for my 
summer rotation, mainly because San
Francisco is said to be an international 
sustainability hub, where creative 
entrepreneurial minds come together to 
share and create sustainable solutions.”
 
Ushbah Abid 
Oman and Pakistan, Bachelor Class of 2014

“Every event that happened in 
Shanghai was new for me and was 
an experience I won’t forget. I was 
exposed to Chinese culture, new foods, 
a totally different and complex language, 
and unfamiliar ideologies and ways of 
doing business backed up by centuries 
of history. We also had some incredible, 
real-world guest speakers visit our 
classrooms.”

Kari Felton
Canada, Bachelor Class of 2014

“Rotating was one of the best decisions I’ve ever made...”
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WORLD -CLAS S  FAC ULTY

Our professors and lecturers are noted for  
their academic credentials, talent for teaching,  
and real-world experience. Here are the  
backgrounds of a few of the faculty:

43hult.edu

Alan Hertz  
Professor of Humanities 
PhD English, University of Cambridge;  
MA Victorian Studies, University of Toronto;  
BA English, Yale University

 

Professor Hertz is American by 
birth, but grew up largely in India 
and Pakistan. He has been teaching 
university students since 1975 and 
has been working in American 
international education since 1978. 
He has been at Hult for 20 years. His 
chief research interests are in Victorian 
poetry and journalism. Professor 
Hertz’s teaching specialties include the 
history of London, the cultural history 
of Britain, and introductory courses 
in History, Humanities, Literature, and 
Theater. His philosophy of teaching 
at Hult is to make as much use as 
possible of our greatest assets—the 
wonderful diversity of our student 
body and the overwhelming cultural 
resources of London. Professor  
Hertz also manages Hult’s Visiting 
Students Program.                                                        

Georgio Georgiades  
Professor of Management
PhD Management,  
Henley Business School,  
University of Reading;  
BA Accounting and Economics,   
University of Reading

 
Professor Georgiades specializes 
in change management, strategy, 
organizational psychology, and 
mergers and acquisitions. At 
Hult, he teaches Business Ethics, 
Organizational Behavior, and 
Introduction to Business, as well as 
Human Resources and other related 
topics in Management. He has 
also served on the faculties of the 
Australian Institute of Business and the 
University of Wales, Trinity St. David. 
Dr. Georgiades is an active member of 
the European Group for Organizational 
Studies, a scholarly association which 
focuses on business organizations.                                                                       

Cari E. Guittard 
Professor of International Negotiations 
and Women’s Leadership
MBA, University of Texas at Dallas

Professor Guittard specializes in 
Corporate Diplomacy & Geopolitical 
Risk and has spent an extensive 
amount of time working globally, 
primarily in the Middle East, Latin 
America, and Asia. She began her 
career with the U.S. Department of 
State working in cyber security and 
then served as founding Executive 
Director of Business for Diplomatic 
Action. She serves as a senior advisor 
to the Entrepreneurs Organization and  
is an active member of the Pacific 
Council on International Policy, the 
Public Diplomacy Council, the  
National Council on International 
Visitors, and the World Affairs Council 
of Northern California.   

Theocharis Papadopoulos  
Professor of Management                     
PhD Corporate Governance candidate,  
MSc Human Resource Management, and BA 
International and European Economic Studies, 
Athens University of Economics and Business                                          

 
Professor Papadopoulos’s doctoral 
research focuses on Corporate 
Governance, and part of it has 
been conducted at the London 
School of Economics. His work 
has been published in international 
journals and presented in academic 
conferences. He has taught numerous 
postgraduate and undergraduate 
courses at British Institutions in 
Greece (Anglia Ruskin University, 
University of Huddersfield, University 
of Wales) and served as an Executive 
Associate for the Greek Prime Minister 
(2011-2012). He has worked for the 
University of Cambridge, Glyndwr 
University, and the London School of 
Business and Finance. 

Wahyd Vannoni 
Professor of Marketing
MBA, Boston University; BA International Finance,  
Richmond, the American International University  
in London

 
Professor Vannoni has more than 
15 years of international experience 
working in the U.K., the U.S., and 
Eastern Europe. He teaches brand 
management, consumer behavior, 
marketing communications, and 
presentation skills as well as serving 
on Hult’s Academic Standards 
Committee. He began his career at 
CNN International’s World Business 
Today show and has extensive 
experience in media, personal 
branding, corporate communications, 
and digital marketing.

Mo Wil lan 
Professor of Marketing and  
Global Management
PhD Cranfield University School of Management; 
Chartered Marketer status,  
Chartered Institute of Marketing

 
In addition to teaching, Professor  
Willan manages his own marketing 
consultancy in London and has 
consulted for organizations including 
Coca-Cola and the British Council. 
Over the past six years, he has trained 
over 2,000 marketing executives, 
mainly in Europe, Asia, and Africa. 
Professor Willan previously worked 
for four years as Group Marketing 
Manager (West Africa) for a French 
multinational firm. He also serves as 
an Adjunct Professor at the Grenoble 
Graduate School of Business.

Daniel Rukare 
Professor of Management
PhD Corporate Social Responsibility candidate,  
London Metropolitan University;  
MPhil, MA International Business Management,  
and BA, University of Westminster

 
Prior to Hult, Professor Rukare 
was a Guest Lecturer at Cherwell 
Valley College and Oxford Brookes 
University and a Business Lecturer at 
Swansea Metropolitan University. He 
specializes in strategic management, 
change management, and sustainable 
development, alongside curriculum 
development and supervision of MBA 
dissertations. He is actively engaged 
in research exploring complexities 
in strategy and policy development 
in emerging economies, and has 
published several articles on CSR, 
strategic management,  
and globalization. He also has 
commercial experience, including 
working with DHL (EMEA) at a senior 
management level.  

Don Uy-Barreta 
Professor of Managerial Economics
MS Economics, Golden Gate University; 
BA Economics, University of California Santa Cruz

 
Professor Uy-Barreta has been 
teaching economics and finance-
related courses since 1999. He also 
has over a decade of experience 
in investment management, most 
recently as a Portfolio Analyst, a role 
in which he assisted in managing 
nearly USD4.5 billion in tax-exempt 
securities. He has taught at De Anza 
College, Palo Alto University, Notre 
Dame de Namur University, UC 
Berkeley Extension, and UC Santa 
Cruz Extension. His main interests lie 
in macroeconomics, developmental 
economics, labor economics, and 
investment management. 

Hossein Khatami 
Professor of Finance
PhD Finance candidate, Manchester Business 
School; MSc Finance, Cass Business School;  
BSc Electrical Engineering, University of Tehran

 
Professor Khatami specializes in  
Corporate Finance and Governance. 
He gained several years of experience 
in asset management and investment 
banking in the Middle East, where 
he mainly focused on designing and 
implementing financial instruments and 
products and managing investment 
portfolios. Professor Khatami is now 
a CFA level III candidate and PhD 
candidate at Manchester Business 
School, where he is also a Marie Curie 
research fellow. He actively researches 
empirical corporate finance.

Stefania Cassar  
Professor of Film and Liberal Arts
PhD and MA Post-modernist Theory and Popular 
Culture, Royal Holloway, University of London;  
MA Contemporary British Fiction, University of Malta;  
BA English, Yale University

Professor Cassar teaches courses 
in Liberal Arts, Global Knowledge, 
and Communication Skills. She 
specializes in the relationship 
between science and literature and 
in literary and cultural theory. At 
Hult, she offers expertise in a wide 
range of film and literature courses, 
including The Politics of Popular 
Culture, Representations of War & 
Conflict, and cinematic and literary 
representations of the city of London. 
Dr. Cassar also teaches intensive 
courses in Writing Skills and oversees 
undergraduate Honors students in  
thesis research and writing.                                                                                                 
  

Ian Dougal 
Global Dean  
PhD, University of Birmingham

Dr. Dougal earned his PhD in International Relations from the University of 
Birmingham. He joined Hult in 2000, as a professor of International Relations, 
teaching classes in Diplomacy & Negotiation, International Security, and 
American Foreign Policy. He was appointed Dean of the London campus in 
2008, and from this post helped guide the development of both undergraduate 
and Master programs at Hult. In August 2011, Dr. Dougal took on the role of 
Global Dean of Graduate Programs, responsible for the curriculum, academic 
policy, and maintenance of academic quality across all Hult’s campuses. In 
October 2013, he assumed his current post of Global Dean of Undergraduate, 
with academic oversight over the worldwide expansion of the program.

Melissa Wil lby 
Dean, London Campus  
PhD, University of Sussex

Dr. Willby is the Dean of the Undergraduate campus in London. She joined 
Hult in 2010, serving as Associate Dean in London and teaching classes in 
business communications. Prior to Hult, she worked at Syracuse University’s 
London campus, where she rationalized and expanded the school’s internship 
program and developed links with a wide variety of London businesses, charities, 
NGOs, and local schools. Before that, she lectured at Richmond, the American 
International University in London, Ithaca College London, and the American 
School in London. She holds a PhD from Sussex University in American Studies, 
and while American, has lived in London for more than 25 years. 

Cornelius O’Boyle 
Dean, San Francisco Campus  
PhD, Cambridge University

Dr. O’Boyle is the Dean of the Undergraduate campus in San Francisco. He 
joined Hult in 2012 as Associate Dean, after leaving Notre Dame University, 
where he was Associate Director of Notre Dame’s London campus. His tenure 
at Notre Dame covered 10 years at its U.S. campus and 10 years in the U.K. 
Prior to Notre Dame, Dr. O’Boyle taught at Cambridge and at University College 
London. In addition to program administration and teaching, Dr. O’Boyle  
has published extensively in history and philosophy, including four books and 
over 30 articles in leading international journals. He received his Bachelor  
degree from University College London, and his Masters and his PhD from 
Cambridge University.

 hult.edu/faculty
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G A IN  PR ACT I CAL  
E XPER I ENCE

Action Projects, internships, and the Hult Impact 
Challenge are Capstone Projects that allow Hult 
students to engage in real-world challenges and 
test their problem-solving skills. Students may select 
one or more of these options as capstones of their 
Bachelor degree.

CURRICULUM THE HULT IMPACT CHALLENGE

Action Projects (avai lable from Year 3)

Working in teams, students spend six weeks 
working on a real-time consulting project for 
a client company. The Action Project allows 
students to put their practical business skills 
to the test by working with their client on the 
development of a strategy to meet the specific 
needs of the company. Five teams of five 
students work with each client company, with 
regular feedback during the six-week project. 
When the final presentations are made in 
the company boardroom, it is the client who 
announces which team provided the best 
solution. Undergraduate students are given the 
option of participating in a project alongside 
Hult Master students at a Hult campus where 
such projects are taking place. 

Hult Impact Challenge (avai lable  
from Year 3)

The Hult Impact Challenge is an extended-
length team project, by nature hugely 
challenging and complex, enabling students 
to test their ability to deliver a project of high 
quality with a strict deadline. The goal of the 
Hult Impact Challenge is simple to explain, 
yet complex to achieve: to develop the most 
game-changing business idea imaginable, 
and to convince stakeholders that you can 
make it happen. Students can choose to work 
in teams on an entrepreneurial challenge, a 
social venture challenge, or a predetermined 
corporate challenge. Projects will have a broad 
strategic focus, and solutions are expected to 
be both innovative and pragmatic.

Student teams begin working on their 
chosen challenge in January, analyzing initial 
assumptions and setting goals. Over a six-
month period, the teams will validate and refine 
their assumptions, and bring together evidence 
to identify and present an impactful business 
solution. The Hult Impact Challenge culminates 
when student teams present their solutions to 
a panel of external judges, whereupon a global 
winner will be crowned. 

ACAD EM IC  
EXCELLEN CE 
&  SCHOLARSH IPS

At Hult, the most academically talented students 
graduate with Distinction. In addition, Hult  
provides a range of incentives and opportunities  
to challenge these students and prepare them  
for graduate study. Merit-based scholarships  
are also offered to promising students.

CURRICULUM ACADEMIC EXCELLENCE & SCHOLARSHIPS

Rewarding academic excellence

Students who achieve outstanding results in 
their first year of study (cumulative GPA of 3.6 
or higher) have demonstrated their academic 
excellence and are on track to graduate with 
Distinction (final cumulative GPA of 3.6 or 
higher). As long as they maintain this level of 
academic excellence, students are entitled to 
the following privileges:

•  Accelerated degree progression. Students 
on the Academic Excellence Track are 
entitled to take one extra course in the Fall 
and Winter Terms.

•  Dedicated sections of certain core classes. 
A number of core courses will be open 
exclusively to Academic Excellence  
Track students.*

•  Exclusive elective classes. The School will 
run a number of elective classes to provide 
additional challenges for top undergraduate 
students, which will follow the structure of a 
Hult graduate course.*

•  Dedicated events. Each campus holds 
dedicated events for its top students, 
including speakers, networking events,  
and social activities. 

•  Final-year thesis. Students on track to 
graduate with Distinction are entitled to 
research and write a senior thesis in lieu of 
an open elective class.

•  Top preparation for graduate school. 
Students graduating with Distinction have 
an excellent foundation to gain entry into 
graduate programs, and are equipped to 
succeed in their chosen graduate degree. 

*Subject to minimum enrollment volume

Scholarships Eligibility Criteria Value

Academic excellence  3.6+GPA or SAT1300 
 (CR+M) or ACT 29 20% of annual program fee

Impact Scholarships  
in the following areas: Social Impact,  
Entrepreneurship, Global Talent,  
and Women in Business Scholarship Essay 7% of annual program fee

 

Merit-based Scholarships

Merit-based Scholarships are awarded to applicants based on the following criteria:

Internship (avai lable from Year 2)

A credit-bearing internship is available 
as a capstone course to qualifying 
students. Internships may be undertaken either 
in the home campus city or abroad, usually 
during the summer. Hult’s Career Services 
offer workshops to assist students who wish 
to secure internships. Prospective interns are 
encouraged to actively seek out opportunities 
via networking, and to participate in relevant 
associations and events to help identify and 
secure internships.

 
The value of real-world experience

Hult prides itself on producing graduates  
who are equipped to take on the  
challenges that the real world will throw at 
them. Experiential capstones are an essential 
ingredient in this preparation, as they build 
students’ mental toughness, resilience,  
and personal confidence, and ultimately 
enhance employability. 
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Y OUR  FUTURE

Hult’s personalized approach toward professional  
and career development gives students an edge  
in the competitive job market.

A personalized approach

Everyone’s skills and interests are unique. 
At Hult, we work with you to achieve your 
personal career goals. Our dedicated team 
of professionals helps you devise a career 
strategy to match your skills with opportunities, 
and encourages you to reach out and network 
with business communities. From Year 
One, we offer a structured and personalized 
approach to planning your future and career. 

 
Professional and Career Development

This practical course is available to second-
year students. Through a combination of 
interactive seminars, guest speaker sessions, 
and alumni panels, students explore different 
ways of thinking about and planning their 
professional development. Students develop 
skills in assessing their own interests and 
motivations, learn techniques for career 
strategy and management, and engage in 
research into specific job sectors related to 
their interests. To translate this research and 
thinking into real-life career management, 
students also focus on job search techniques, 
including résumé writing, personal branding,  
and interviews. 

Employabil i ty and career  
advancement workshops for  
third- and fourth-year students

The final years of your Hult degree are 
critical for career decisions. Third- and 
fourth-year students have the opportunity to 
participate in a range of workshops tailored to 
enhance employability—both by advancing 
communication skills and by offering 
personalized career coaching and guidance. 
Topics that will be covered include:

• Planning Your Career Strategy 
• Understanding Your Competencies 
• Graduate Recruitment Schemes 
• Writing Résumés and Cover Letters 
• Interview Skills  
• Mock Assessment Center 
• Presentations with High Impact

Prepare for l i fe after Hult

Each campus hosts special career-oriented 
speakers and panel discussions to expose you 
to a wide range of professional possibilities. 
We also hold annual career fairs attracting 
a wide range of potential employers. For 
students seeking graduate-level studies, we 
offer tailored academic advising to prepare for  
Master degree applications.

Highest starting salary  
recorded by surveyed  
undergraduates1

65,000USD

 
Hult graduates thrive in these companies

 
Employment by industry*

Consulting

7%

High tech/  
Telecom

7%

Marketing

14%
Other

14%

Education

10%

Media &  
entertainment

10%

Professional 
services

17%

Financial 
services

21%

Hult’s 4-year graduation rate is  
86% (Incoming Class of 2010),  
compared with 60% average  
for U.S. business schools2

86%

Hult’s first-year retention rate is  
92% (Incoming Class of 2012),  
compared to 80% average  
for U.S. business schools2 

92%

1Survey based on Bachelor graduates  
from Class of 2012 and Class of 2013.

2U.S. News Best Undergraduate  
Business Programs (2013).

 
Post-graduation pursuits*

Postgraduate  
studies

30%
Employment 

48%

  
Other

9%

Internship or 
volunteering

13%

*Six months post graduation1 
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# of Hult alumni by country  
of citizenship

<10

11-49

50-99

100-199

200-499

500+

Y OUR  GLO BAL  
A LUMN I  NETWO RK

Your Hult journey continues long after you graduate. As a  
member of Hult’s Alumni Association, you will have access to  
a global network, continuous educational opportunities,  
and multiple ways to connect with fellow alumni. 

Ongoing Education. For l i fe.

Hult is the only school on earth where the 
learning does not stop at graduation.  
To ensure your knowledge stays always 
current, we offer Electives for Life—over  
USD60,000 worth* of electives for the rest of 
your life allowing you to stay current in your 
business knowledge and further develop your 
professional skills. In addition, the electives 
offer a great networking opportunity working 
alongside current students and alumni. 
Alumni can choose from over 100 electives 
including entrepreneurship, leadership, and 
management at no extra cost, bar a small 
course material fee.

*Based on average cost of USD3,000 for similar professional course  
x average age for Hult graduate of 32 years taking electives for 20 years.

 
Talent Solutions—your l i felong 
executive search service  

Gain access to exciting new job opportunities 
or recruit fellow Hult talent thanks to Talent 
Solutions, Hult’s pioneering executive search 
service. Alumni can choose for their profile 
to be included in our database of Hult talent 
from which potential candidates for positions 
at a range of top companies will be selected. 
Alumni can also use the Talent Solutions 
service to help identify Hult students or 
graduates suitable for positions within their 
own companies. 

Exclusive benefits—executive 
speakers and master classes

Alumni are welcomed back to campus for 
our exclusive guest speakers and networking 
events, which feature some of the world’s 
leading entrepreneurs and executives. For 
those who can’t make it to the campus, we  
also bring master classes taught by top  
Hult professors to alumni in locations across 
the world. 

Global Alumni Summit

The highlight of the alumni calendar is 
the annual Global Alumni Summit, which 
invites alumni from around the world to 
come together to reconnect with former 
classmates, meet new alumni members and 
refresh their business knowledge. Previous 
summits have been held in Bali, Indonesia; 
Cartagena, Colombia; and London, U.K. 
They’ve featured keynote speakers such as 
Mbaranga Gasarabwe, the UN Assistant 
Secretary-General for Safety and Security; and 
Dr. Rogério Studart, Executive Director of the 
World Bank Latin America.  

Stay connected for l i fe

Keeping in touch with your former classmates 
and connecting with fellow alumni have never 
been easier thanks to an innovative range of 
outreach initiatives:

Alumni Chapters worldwide Reach out to 
11,000 alumni worldwide through over 60 
regional Hult alumni chapters and clubs. While 
chapters are more formal arrangements, clubs 
are a great way to expand your professional 
and personal network in an informal setting.  
Join a chapter in your city, or team up with 
other active alumni to get one started.

Hult Connect App Locate and connect with 
fellow alumni members on the go with our 
exclusive iPhone/iPad and Android app.

 http://bit.ly/androidhultconnect 
 http://bit.ly/ioshultconnect

Hult Email Newsletter Our monthly newsletter 
keeps you informed of all the latest news from 
the Hult community.

Hult Magazine Check out our quarterly 
magazine for features on Hult alumni and 
faculty, plus campus updates. 

Alumni in over 156 countries  
working in a wide range of industries  
 
 

156
Over 11,000 entrepreneurs 
and professionals

11,000+
Alumni chapters and clubs run in over  
60 cities providing networking  
and business opportunities

60+

Global Alumni Summit 2013 in Cartagena, Colombia.

Quick facts

Regular alumni and professional  
networking events take place on  
campus throughout the year.
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MASTER  D EG REE  PROG RAMS 
 
 

UN I V ERS I T Y  F OUNDAT ION  YEAR  PROGRAM

Gain the skil ls to succeed at university 

The EF University Foundation Year prepares 
you thoroughly for the challenges of higher 
education. You’ll learn essential study skills 
such as essay writing, critical thinking, and 
group work, as well as academic English. You 
can specialize your studies with course-work in 
a major such as Business, IT, Law, Media and 
Communications, Tourism, Sports Science, 
Art, or Science and Engineering—courses  
that will fulfill either General Education or 
Business Core requirements of the first year 
curriculum at Hult.

Master of International Business Master of Finance Master of International Marketing

A highly relevant education in both  
business and marketing Hult’s Master of 
International Marketing (MIM) equips you with 
valuable general skills in management and 
strategy, along with specialized skills in market 
research, branding, consumer behavior, 
sales, and new product development. These 
combined business and marketing skills 
prepare graduates for a wide array of careers 
that go beyond functional marketing.

 hult.edu/mim

Equip yourself for the world’s most 
competitive industry Hult’s Master of Finance 
(MFIN) program offers a relevant education for 
professionals pursuing careers in corporate 
finance and international business. Designed 
with input from Fortune 1000 CFOs, leading 
academics, and a broad range of finance 
professionals, our unique MFIN provides 
broad exposure to corporate finance topics 
and training to help you develop your data 
and financial analytics skills. It also helps you 
gain the communication and leadership skills 
needed for a career in finance.

 hult.edu/m�n

Meet the challenges of the global market 
Hult’s Master of International Business (MIB) 
degree helps you to acquire practical business 
knowledge with a focus on international 
and cross-cultural understanding of the 
marketplace. This degree is particularly  
well-suited to recent university graduates  
who do not have extensive work experience.  
This degree is also appropriate for people  
who have work experience but seek to move 
into the international business realm.

 hult.edu/mib

Master of Social Entrepreneurship Master of Business Administration Executive MBA

Make change happen As one of the only 
business schools to offer a Master degree 
in this important field, Hult’s Master of Social 
Entrepreneurship provides you with equal 
measures of business skills, knowledge of 
how to navigate social and political issues, 
and a full understanding of how to make 
change happen.

 hult.edu/mse

A world-class MBA Hult is ranked in 
the Top 5 for Return on Investment and 
Percentage Increase on Pre-MBA Salary by 
The Economist (2013). Hult is ranked 32nd in 
North America and 55th in the world by The 
Economist (2014), and also ranks 21st Best 
International Business School by Bloomberg 
Businessweek (2014). Hult’s MBA program 
has won AMBA’s 2014 MBA Innovation 
Award. These rankings recognize our unique 
international focus, the quality of the program 
and the faculty, and the exceptional student 
body and alumni network. 

 hult.edu/mba

Highly flexible, part-time program for 
working professionals Hult’s Executive 
MBA program is a part-time MBA designed 
for professionals seeking to enhance their 
credentials and knowledge while gaining 
an international perspective. The curriculum 
is delivered over two years instead of one, 
allowing professionals to continue working 
while pursuing their degree. Whether you are 
based near our campus or need to travel, we 
have a schedule that suits your needs. The 
Executive MBA program is offered in London, 
Shanghai, and Dubai.

 hult.edu/emba

Who is it  suitable for?

Students who have completed high school, 
but who are not yet confident enough in their 
English competency, research methods, 
or critical thinking skills to jump straight to 
university. The EF University Foundation Year 
will give you all the training in English you need 
to meet Hult’s enrollment requirements, as 
well as the essential study skills necessary to 
succeed in a demanding degree program.

Direct Progression to the Hult BBA

Upon successful completion of the EF 
University Foundation Year course, you will 
gain direct entry to the Hult BBA degree*. 
Depending on the length of study and the 
subjects taken at EF UFY Hult may award up 
to 30 credits advance placement, meaning 
some candidates will gain direct entry to  
Year 2 of the Hult degree.

What is this program?

University Foundation Year prepares high school 
graduates to join a Bachelor’s degree program in an 
English-speaking university. 

Program details  
30 lessons per week (40-minute lessons)

Program duration 

6 or 9 months, with start dates in January, April,  
and September.  

Where is this offered?

EF London, EF Cambridge, EF Oxford,  
EF Boston, EF New York, EF San Francisco,  
EF Atlanta, and EF Vancouver

Contact the closest EF office near you for more 
information, or please visit www.ef.com

EF  ACADEMY— 
INT E RNAT IONAL  BOARD ING  SCHOOL

Where is this offered?  
EF Academy’s International Boarding School campuses 
in New York (U.S.), Oxford (U.K.), Torbay (U.K.), and 
Vancouver (Canada).

Programs  
North American High School Grades 9-12;  
(Ages 14 to 19) 
International GCSE (1-2 years; Ages 14-16) 
International Baccalaureate Diploma (2 years; Age 16+) 
A-levels (2 years; Age 16+)

Start dates 
January 2015 / September 2015 

Contact the closest EF office near you for more 
information, or please visit www.ef.com

The world’s most international 
boarding school

EF Academy is dedicated to meeting the 
needs of young people who are committed to 
developing their future through an international 
education. It is a private high school, offering 
A-level and International Baccalaureate 
Diploma programs, whose students achieve 
top results and excellent SAT scores. 

Outstanding Student Results

EF Academy has a 100% success rate in 
placing students at top rated universities in 
the U.K., U.S.A., and other premier locations 
around the world. 90% of students are 
accepted into their first choice universities, and 
personalized guidance counseling ensures that 
students succeed in their chosen path, both at 
university and beyond.

Direct entry to the second year of 
Hult’s Bachelor degree program

Successful graduates of EF Academy’s 
A-level or IB Diploma program can apply 
for direct entry into the second year of 
Hult’s undergraduate degree program. EF 
Academy’s intensive high school education 
means that students typically transfer 30 
credits from their IB Diploma or A-levels as 
earned credit towards their BBA at Hult.*
*Please note that, to achieve advanced placement credits, students need to 
achieve a minimum grade which can vary by country and/or type of diploma- 
details of which are provided on our website. Depending on nationality, some 
students may also be required to take an additional English proficiency test 
in order to secure a visa to study in the U.K. Candidates must meet all Hult’s 
stated admissions requirements.

Pathway to Hult International Business School

Graduate from high school Gain direct admission to 
Hult’s Bachelor of Business 
Administration program 
starting in London or San Francisco

Start a 6- or 9-month EF 
University Foundation Year 
in the U.K., U.S., or Canada

* Minimum final grades of 60% and EF language test scores equivalent to  
6.0 IELTS. Please note that, depending on nationality, some students may  
still be required to take an additional English proficiency test in order to  
secure a visa to study in the U.K. Candidates must meet all Hult’s stated 
admissions requirements.
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SHARE  THE  HULT  EXPER I EN CE

facebook.com/hultbba

twitter.com/hultbba

youtube.com/hult

instagram.com/hultbusinessschool

hult.edu/social

�ickr.com/hult_ibs

APPL ICAT I O N 
INFORMAT I O N
 
How to Apply  

Please send us your completed application form 
together with the following documentation and 
application fee to the address provided on the back of 
this brochure. Or you can apply online at          
hult.edu/apply-now

1. Start Your Online Application  

hult.edu/apply-now

Your information can be saved so that you can work on 
the forms at your own pace. Sections include:  
a) Personal information 
b) Academic record 
c) Sponsor details

 2. Upload Your Documents

a) High School Transcripts (faxed or scanned copies are 
accepted; originals need to be mailed after a decision 
has been made)

b) Personal Statement (400 to 500 words)

c) Two Academic References from two teachers who 
know you well; personal references are not accepted

3. Submit Your English Proficiency Scores 

If English is not your native language, you must prove 
English proficiency by submitting the results of any of the 
following tests:

• TOEFL (Test of English as a Foreign Language)

• IELTS (International English Language Testing Service)

• PTE (Pearson Test of English)

Please note that students who do not meet the 
minimum required scores but who are sufficiently close 
to the standard may be invited to participate in Hult 
English preparation prior to starting.
We recommend the IELTS or PTE tests as proof of English Language 
proficiency for any student requiring a visa to study at the London 
campus. Please note that the TOEFL test will no longer be accepted 
as proof of English Language proficiency by UK Visas & Immigration for 
U.K. visa application purposes.

4. Submit Your Application  

A processing fee of USD75 will be required after you 
submit your Application. Credit cards and wire  
transfers are accepted as valid forms of payment  
for the application fee.

5. Personal Assessment Interview 

Students who successfully complete Steps 1-4 are 
invited to participate in formal admissions interviews. 
These could be conducted in person on campus or via 
telephone. The interview is organized to complement 
your application materials, learn more about you, and 
evaluate your motivation to come to Hult.

6. Merit-based Scholarships

Merit-based Scholarships are awarded to  
applicants based upon the following criteria:

Academic excellence Scholarship* 
3.6+GPA or SAT1300 (CR + M) 20% of annual  
 program fee

Impact Scholarships 
 7% of annual  
 program fee 
 
*Students must maintain an average GPA of 3.0+ after their second 
year in order to retain this scholarship. If a student, that does not already 
receive this scholarship, achieves an average annual GPA of 3.6+ they 
can be awarded this scholarship for the next academic year.

7. Loans and Financial Aid

Some students may also be eligible for national loan  
and grant opportunities. We provide information  
on a selection of opportunities on our website  
(www.hult.edu). You can also apply to our partner 
organisation, GoEd Student Financing Ltd (GoEd), for a 
loan to help cover part of your program fees. Please visit 
www.goed.com for more information.

For Transfer Students

Hult welcomes all transfer students. Easily integrated into 
the first two years of our curriculum, transfer students 
can bring up to 60 credits from their original school.

Transferable credit system 

Academic credit earned at another institution is fully 
transferable, just as it is from any other regionally 
accredited American university, subject to the approval 
and procedures of Hult International Business School. 
Every transfer student has an Academic Advisor 
experienced in helping transfer students manage the 
relationship between Hult and their home institution. 
Students can transfer a maximum of 60 credits to Hult’s 
undergraduate program.

Transfer requirements and application  

It is easy to transfer to Hult. We accept transfer 
applications throughout the year on a rolling basis. 
Transfer students need to follow the steps listed on 
this page, submitting the same documents, as well as 
providing a copy of your most recent university grades. 

 
Hult International Business School, Inc. is a  
non-profit corporation organized in the Commonwealth 
of Massachusetts and accredited by the New England 
Association of Schools and Colleges.

Program Fees and Estimated Living Expenses*

   London  GBP San Francisco USD

Application Fee (in USD) 75 75

Confirmation Deposit1 1,600 2,500

Annual Program Fee2 23,100 35,700

Annual Installment Plan Fee3 350 540

Erika Medical Insurance4 850 N/A

Aetna Medical Insurance4 N/A 2,100
 

 

Hult Housing—London (43 weeks)5  GBP

 Bunk Studio Vista           8,170

 Single  12,900

 Studio Vista  16,125

 

Hult Housing—San Francisco (43 weeks)5     USD

 Standard Double                                                   12,500

 Premium Double                                                       14,700

 Single                                                     20,500

 

   GBP USD

Living  5,000 7,000

Books   750 1,100

Computer 750 1,200

1 The non-refundable Confirmation Deposit, which contributes towards the Program Fee, is payable on confirmation and 
will hold the student’s place. 

2 For up to 30 credits per academic year. Students who take more than 30 credits annually will be charged for additional 
credits on a pro rata basis.

3 An installment plan is available where 50% of the Program Fee is due 90 days before the start of class and the remaining 
50% due in December.

4 All students are required to have adequate medical and accident insurance coverage as defined by Hult. Prices may be 
subject to change. 

5 Estimated housing prices. Final prices depend on location, view, and size of specific room or apartment chosen. Housing 
questions can be sent to hult.housing.london@email.hult.edu or hult.housing.sf@email.hult.edu.
Installment Plan does not apply to Hult Housing charges, any Hult Housing charges must be fully paid before the start of 
classes as per specific payment schedules communicated when booking Hult Housing.

*Optional academic summer rotation costs vary according to location and are not included in any cost estimates.  
The School reserves the right to increase the Program Fees annually in line with inflation.

Application Rounds  
Depending on your desired start date, the following application rounds apply  
for both undergraduate campuses:

January 2015 intake: Confirmation required by December 7, 2014

  Sunday, October 26, 2014  Round I

  Sunday, November 16, 2014  Round II

 
Early decision* Fall 2015 intake: Confirmation deposit due within one month  
of notification

  Sunday, October 26, 2014  Round I

  Sunday, December 14, 2014  Round III

 
Rolling application Fall 2015 intake:  
Regular applications also accepted in Rounds I to III above. Confirmation required by 
May 1, 2015 or within one month of notification for rounds V and VI

  Sunday, February 15, 2015  Round IV

  Sunday, May 24, 2015  Round V

 Sunday, July 26, 2015  Round VI (Clearing)

 
Academic Calendar 2015-2016 
   Registration Classes Start Classes End

Fall 2015 September 16 September 28 December 11

Winter 2016  January 4 March 18

Spring 2016  March 28  May 6

Summer I 2016  May 16 June 24

Summer II 2016  July 4 August 12
 
*Submitting an Early Decision application indicates that Hult International Business School is the student’s  
first choice institution. Students can apply to other institutions but cannot have multiple early decision applications 
pending at any time. 
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M EET  HULT

Hult events

You can learn more about Hult at one of the 
hundreds of events we hold across the globe 
every year. Visit one of our open houses or 
let us help book an individual campus visit for 
you. Interact with one of Hult’s distinguished 
faculty members by joining a Master Class in 
a city near you. Be inspired by thought leaders 
at one of our on-campus events. Meet a Hult 
representative at an educational fair and learn 
more about our unique educational offerings. 
We look forward to meeting you in person.

Find out more about our events around the 
world at hult.edu/events

Contact us

With recruiting offices across every time zone,  
we are ready to speak with you at any time. 

Contact us at hult.edu/contactus or 
Email us at bachelor@hult.edu

For a full list of recruiting office contacts,  
see the back cover of this brochure.

Hult Prize Competit ion

Attend or join the Hult Prize— 
the world’s largest crowdsourcing 
social platform for social good. 

Compete for USD1 million to help solve one  
of the world’s most pressing social issues.  
Visit hultprize.org

London

San Francisco

Miami

Boston
New York

Dubai

Lucerne

Hong Kong

Suzhou
Shanghai

Hult Undergraduate Campus

Hult Undergraduate Summer Rotation Location

Fair or event location attended by Hult

Hult Recruiting O�ce

Hult Graduate Campus / Rotation Center
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Contact Information

hult.edu
To apply, please visit  
hult.edu/apply-now 

Contact us hult.edu/contactus 
Email us at bachelor@hult.edu 

The Americas   

San Francisco 1355 Sansome St. 
San Francisco, CA 94111, U.S. 
Tel: +1 415 869 2900

Boston 1 Education St. 
Cambridge, MA 02141, U.S. 
Tel: +1 617 746 1990

Miami 3390 Mary St. 
Suite 250, Coconut Grove 
Miami, FL 33133, U.S. 
Tel: +1 305 648 9746

São Paulo Av. Brig. Luis Antonio  
4701 - Jardim Paulista  
São Paulo, Brazil 01401-002  
Tel: +55 11 2122 9066

Asia-Pacif ic

Shanghai 4F, 666 Fuzhou Rd. 
Jinling Haixin Building  
Shanghai, China 200001 
Tel: +852 2111 2399 (Hong Kong)

Hong Kong 2301 Tower Two 
Times Square, Hong Kong 
Tel: +852 2111 2399 

Europe 

London 33-35 Commercial Rd. 
London, E1 1LD, U.K. 
Tel: +44 207 636 5667

Lucerne Haldenstrasse 4  
Lucerne, 6006, Switzerland 
Tel: +41 41 417 45 75

Middle East, Africa,  
South Asia

Dubai Internet City 
Injaz Building 
P.O. Box 502988 
Dubai, U.A.E. 
Tel: +971 4 427 5800

Mumbai Regus–Office 1027 
Level 1, Trade Centre 
Bandra Kurla Complex 
Bandra (East) 
Mumbai, 400 051, India 
Tel: +91 22 616 23424 

Accreditations & Rankings

Hult International Business School is ranked 
21st Best International Business School  
and 10th for Employer Satisfaction by 
Bloomberg Businessweek (2014).

Hult International Business School is ranked  
1st for International Exchange Opportunities,  
as well as 32nd Best Business School in  
North America and 55th Best Business School 
in the World by The Economist (2014).

Hult International Business School’s worldwide 
operations are accredited by the New England 
Association of Schools and Colleges (NEASC).  

Hult International Business School’s MBA 
program is accredited by the Association of 
MBAs (AMBA). The school’s MBA program  
is the winner of AMBA’s 2014 MBA  
Innovation Award.

Hult International Business School is accredited  
by the British Accreditation Council for 
Independent Further and Higher Education as a 
U.K. Higher Education Institution.




